Maruchan connected marketing workflow

1- Marketing journey

1- DISCOVER

Paid + social
Meta - TikTok - organic

T

IRL activation

QR codes - events - sampling

Retail + search

Product pages - recipes - Google
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- ENGAGE
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Maruchan.com experience

Search landers - recipes - produ
Reviews - creator content - Al ch
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Known customer profile

Anonymous visitor = subscriber
Consent + channel preferences

/

3 - ACTIVATE

Postscript Pro

CRM - email - SMS
Segments - flows - replies

PROPOSED

Superfiliate

Immediate co-branded creator page

Custom gquote + success fee

Wayvia

Store discovery - retailer click

Bazaarvoice

Reviews - UGC - retailer syndication

continuous optimization

4 - CONVERT + LEARN

Customer takes action

Opens - clicks - locates - buys
Submits - replies - reviews

events + outcomes
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Maruchan API

The controlled path in and out
Events - consent - identity

T
1
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A 4

Hosted on Neon - observed history
Anonymous - identified
Maruchan-owned source of truth

First-party record
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derived"insights

Runneth + Motion

PROPOSED

Derived insights - creative intelligence
No raw customer PII
Packaging to validate

Improve the next touch

Audiences - creative - offers
Lifecycle - site experience

Executive view: specialist platforms activate the customer, but every owned interaction and returned outcome is unified through Maruchan'’s server-side API in one customer record.

Customer, content or activation movement

- = = First-party data through Maruchan’s API

Validate before lock-in: Postscript email vs. Klaviyo - Runneth/Motion packaging - Superfiliate fit + quote - Syndigo vs. Salsify - legal/PIl terms - Bazaarvoice/Syndigo API scope

Public cost markers: Runneth starts at $750/mo; Motion dependency and packaging should be confirmed - Superfiliate is quote-based: monthly subscription + performance success fee
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2 - First-party data foundation

Google Ads — Social - QR - in-person

Meta Google Search -
creator + field activation

paid + organic intent + landing source campaign + click

MARUCHAN/AEB EXPERIENGE - FRONT END What the site learns over time

Maruchan experience Visitor Session Pageview Engagement Conversion
Recipes - products - reviews source - ID > landing - channel — path - content —®  browse - watch —®  subscriber
Search [ social landers anonymous page views intent locate - review consented
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MARUCHAN SERVER-SIDE API : 1 The contro:lled path in and out
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Visitor update Page view Engagement __ .| Subscribe
create - identify path - intent ,' normalized event consent + identity
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MARUCHAN FIRST-PARTY CUSTOMER RECORD - HQSTED ON NEO|N ’ " Source of truth - anonymous -> identified
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Customer record . Al journey summary
I
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Cross-channel narrative + taxonomy

Persistent visitor ID across sessions
Source - page - engagement timeline '1-‘-5 Example: searched a recipe, found a store,
Consent + preferences when known “ returned through Meta, then subscribed
One person, one connected history \ Context for relevant future outreach
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enrich same record !
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consented contact \ ,
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POSTSCRIPT - THIRD-PARTY ACTIVATION “ ,' A subscriber and email/SMS events—not the full customer journey
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What Postscript knows .| Events returned to Maruchan
Opened - clicked - replied - unsubscribed

Subscriber - email/SMS activity
Written back through the same API

It does not know every prior site action

Greggory's architecture, polished: the front end describes what happened; Maruchan's server-side API is the only controlled path in or out; the Neon-hosted record connects anonymous and identified behavior
across sessions. Third parties never hold the full story.

Customer, content or activation movement = == First-party data through Maruchan’s API
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3 - Example path: Google Search = Postscript

SOURCE

Google Search

“Spicy ramen recipe” query |

OWNED EXPERIENCE

(‘

Spicy recipe lander

Viewed - filtered - saved

CONTROLLED API

- = = First-party data through Maruchan’'s API
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Maruchan API
L — Normalizes event I

Identity + consent rules “
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FIRST-PARTY RECORD

e

Customer record
Hosted on Neon

Recipe intent + preferences
Anonymous - identified

ACTIVATION

Postscript

Lifecycle email + SMS
> Open [ click / reply returns

Outcome returns to the same customer story

Back through Maruchan's API

consented contact + relevant context

Path explorer: each activation platform receives only the context it needs. Outcomes return through Maruchan's API to enrich the same owned record.
Customer, content or activation movement



